Walmart Moms:
Economically Squeezed
& “"Up-for-Grabs”
This November

| Cf Neil Newhouse/
simmand  Alex Bratty
Margie Omero

MOMENTUM ANALYSIS ‘A’

!
K\
Walmart > <
Saving people money

so they can live better.




What We Did

On behalf of Walmart, Public Opinion Strategies and
Momentum Analysis conducted a survey of N=1,250 women
voters of whom N=380 are Walmart Moms.*

The survey was conducted May 20  -27, 2010 and was
conducted online for two reasons:

To provide a cost -effective method of reaching
enough women voters that would yield a significant
cell size of Walmart Moms for analysis.

To provide a consistent sampling methodology
moving forward when we continue survey tracking
only among Walmart Moms.

*Defined as women voters with children under the age of 18 living at home who
have shopped and made a purchase at Walmart in the last month.
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Wal mar t Moms ar eé

Aae 71% Aged 18-44
g 29% Aged 45+

67% Caucasian

Eth 1 | C |ty 12% African-American

15% Hispanie

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

HOUSEhO'd 46% Under $50K

43% $50-$100K

lIncome 11% Over $100K

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII ?IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

24% High School or less

Ed UcaﬁOh 36% Some College

40% College+
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Other than their support for environmental groups,
Walmart Moms are political middle-of-the-roaders.

% Total Support

Environmentalist groups 75%
The National Rifle Association 53%

The Gay Rights movement 51 %
Conservative religious groups 51 0/0

The Tea Party Movement

Conservative

Moderate

Liberal

Please indicate your support for each of the following groups.
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Wal mart Moms are | mport
K1/ i o 30% of all registered
M women voters
—— 1
—— 1

Roughly 16% of
the electorate
In the 70 Battleground Congressional

DI stri cts f or t hi s f al
832 Walmart stores and clubs.

*These 70 Battleground Congressional Districts are listed in Appendix Il.
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Walmart Moms chose Barack Obama over
John McCain in 2008.

Self-Reported 2008 Presidential Vote

46%

Barack
Obama

Did you happen to vote in the 2008 election for President?
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Walmart Moms approve of the job President
Barack Obama is doing.

Barack Obama: Job Approval

53%

Approve Disapprove

What is your opinion on the job that Barack Obama is doing as President?
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A majority of Walmart Moms want the
government to do more.

Government should do more
to solve problems and help
meet the needs of people

Government is doing too
many things better left to
businesses and individuals.

Switching topics...please read the pairs of statements below and check which
comes closer to your point of view:
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Like most women voters, Walmart Moms tend to
self-identify as Democrats.

Party Identification

Women Voters Walmart Moms

440/0 430/0

39% 39%

In politics today, do you consider yourself ...A Republican, A Democrat ..or are you an Independent or some other party?
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BUT unlike all women voters, Walmart Moms tilt

towards a Republican candidate for
Congress this November.

Generic Ballot

Women Voters Walmart Moms

37% 40% 37%

If the election for U.S. Congress were being held today, for whom would you vote in your district? The Republican Candidate, The Democratic
Candidate, Another Candidate...or are you currently Undecided?
D:I:I MOMENTUM ANALYSIS }‘{'
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They are far from enamored with the
Presi dent 0s new heal't

Opi ni on of President 6s New Heal

52%

14% 31%

Strongly Strongly
Support Oppose

Do you T support or oppose i Barack Obama's health care plan that was recently passed by Congress
and signed into law by the President.
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They think the new health care legislation will
only make things worse for their personal or
family situation.

Effect Of Health Care Plan On Personal/Family Situation

2%

Or, will it make no difference one way or the
other to your own personal or family situation?

And, when you think about your own personal or family situ
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They disapprove of the job Congress is doing.

Congress: Job Approval

61%

Approve Disapprove

What is your opinion on the job that Congress is doing?

I:I:‘:I MOMENTUM ANALYSIS 7] SLIDE 17




And, more than six-in-ten think the longer
Members of Congress serve the less they listen

to voters.
the more they become a part of what's 63 /o
wrong

Which of the following comes closer to your opinion when you think about Members of Congress who
represent you in Washington?

The longer they serve in Washington,
the more they are able to get things
done for their district

The longer they serve in Washington,
the less they listen to the voters and
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The majority of Walmart Moms are personally
squeezed by the economic downturn.

Affected Personally By Economic Downturn

61%

A Great Deal/ Just Some/
Quite A Bit Not At All

How much have you personally, or has your household, been affected by the downturn in the economy?
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Two-thirds of Walmart Moms are dissatisfied
with their own financial situation.

Satisfaction with Current Financial Situation

66%

Satisfied Dissatisfied

How satisfied are you with your own financial situation today?
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More Walmart Moms describe themselves as
working or lower class, and almost half of them
feel at risk of falling out of that social class.

Self Identified Social Class

: Lower : Middle : Upper
E Class E Class : @ﬂagg

teze U5 A6%0%

Voters

Walma
Moems

3% 7%

Social Class Anxiety

Women Voters Walmart Moms

57%
50%

50%

Yes (\\[o) Yes No

If you were asked to use one of these names for your social
class, in which one would you say you belong?

|:|:|:| MOMENTUM ANALYSIS }A\"

Do you ever feel as if you're at risk of falling out of your
current social class?

SLIDE 22




Walmart >
The cost of daily essentials, such as energy and
groceries, are key economic concerns for most
Walmart Moms.
Top Economic Coh@Geéeyns (% N8
The price of energy, including utilities and gasoline 77%

The price of groceries and other essentials 75%
The cost of health care 69%

Not having enough retirement savings 6 1%

Your mortgage or rental payments 58%
The fear of losing your job or being unemployed 55%
Having too much credit card debt 49%

Changes in the value of your investments, stocks, bonds,
and mutual funds 43%

Please rate how much each of the following items are economic concerns for you and your household. Use a scale of zero to ten where zero
means it is not at all an economic concern and ten means it is a top economic concern for you and your household. Of course you can

choose any number between zero and ten.
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Almost half of all

Walmart Moms

say Six or more of o
the eight items
tested are top o

economic % Saying 6-8 of 8 Items Tested Are
concerns for their Top Economic Concerns
household.

Please rate how much each of the following items are economic concerns for you and your household. Use a scale of zero to ten where zero
means it is not at all an economic concern and ten means it is a top economic concern for you and your household. Of course you can
choose any number between zero and ten.
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Walmart Moms are taking action to make ends meet.

AYes Doing Thi so

88%
88%
86%
85%
Traveling less or planning to travel less 80%
oo
63%
529%

Using credit cards more often to pay for things 35%
Considering downsizing to a less expensive house / neighborhood 30%

Using public transportation more to commute to work 13%

Please indicate, over the last year, whether you have been doing each of the following things as a result of the downtown in the economy.
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Two-thirds of

Walmart Moms say o
they are taking
penny-pincher o
action on seven or

0 Savyi They Are Taking Acti
mo_re of the eleven = ngn 7-alofr161 Itaen?sq —
Items tested.

SLIDE 26



\'/
Walmart -~

The economy Is also placing a strain on
Wal mart MomsoO rel at |

% A Great Deal/Quite a Bit i

How much has the Women Voters
effect of the
downturn In the
economy placed a

33%

strain on your —
: . : % A Great Deal/Quite a Bit i
relatlonshlp with Walmart Moms

your spouse, o
partner, or
significant other? o

N=348 women voters & N=102 Walmart Moms who are married or living with a significant other.
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